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Symposium

Colonial Narratives in Visual Advertising
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Kulturforum Berlin
21-22.Nov. 2025

Advertising pervades the modern world: for 150 years, we have been flooded daily

with colourful images designed to encourage consumption. They burn themselves into
our collective memory and perpetuate visual patterns that often date back to the

19th century - when pictorial advertising was born and colonialism was at its heyday.
Many traces of the imperialist zeitgeist, often linked to discriminatory stereotypes,

have persisted in advertising motifs to this day. The two-day symposium traces colonial
narratives in advertising from their origins to the present day, identifies exoticisms

and decodes racist images. Three city tours and fifteen lectures by international speakers
illustrate that the “tenacious tropes” of the past continue to effect the present.

Friday, 21 November 2025

9:30

10:00

10:10

10:20

13:00

Moderation Miriam Camara
Registration

Opening words of welcome by Moritz Wullen (Director
of the Kunstbibliothek, Staatliche Museen zu Berlin)
and Fritz Backhaus (Head of Collections, Deutsches
Historisches Museum)

Introduction to the City Tours | Ibou Coulibaly Diop and
Lorraine Bluche (Stiftung Stadtmuseum)

City Tours: Colonial Imagery in the Public Space

In three city tours, participants of the conference will
trace colonial imagery and corporate communication
in the streets of Berlin - for example at the U-Bahn
station Afrikanische Stra3e and the Ermelerhaus,
named after the former tobacco manufacturer Wilhelm
Ferdinand Ermeler (1784-1866). The tours are led by
members of civil society initiatives and associations,
including Initiative Schwarze Menschen in Deutschland
e. V. (ISD-Bund e. V.), Berlin Postkolonial e. V. and
RomaTrial e. V. For many years, these groups have
worked towards making marginalized perspectives on
German colonial history visible.

Lunch break

14:00 Christina Thomson (Head of the Graphic Design
Collection, Kunstbibliothek, Staatliche Museen zu Berlin) |
“That’s just the way it was.” Introduction (German)

14:20 Matthias Struch (Head of the Poster and Postcard
Collection, Deutsches Historisches Museum) |
Collecting history (German)

14:30 Julia Arens (Graphic Designer, Berlin) | Stereotypography:
“Colonial” Letterforms and Food Advertising, 1890-2025
(German)

15:00 Joél Zouna Touomou (Art Historian, Université Paris
Sciences et Lettres/Technische Universitat Berlin) |
“You the superstar, I'm the stage”: Colonial Imaginaries
and Black Women'’s Bodies Economics (English)

15:30 Coffee break

16:00 Birgit Haehnel (Art and Textile Scholar, Universitat
Osnabrtick) | Textile Constructions of White Dominance
in Advertising (German)

16:30 Bryel Kerkhoff-Parnell (ERIF - the European Race and
Imagery Foundation) | Locating Zwarte Piet: A timeline
of blackface scavengery (English)

17:00 Joachim Zeller (Historian, Berlin) | Colonial Advertising
collectibles: Pictures that lie (German | Digital)



Saturday, 22 November 2025

Moderation Miriam Camara
09:30 Registration

10:00 Franziska Bolz (Ethnologist and Art Historian,

Universitat Koblenz) | Green Roommates with Compass:

A Houseplant Display in a DIY Store (German)

10:30 Erna Anderson (American Studies Scholar and Author,
Berlin) | Oriental Delights in Contemporary Swedish
Advertising (English)

11:00 Coffee break

11:30 Navneet Pratap (Historian, University of Delhi) |
Advertising Empire: Visual Culture and the Making
of Colonial India (English)

12:00 Katrin Peters-Klaphake (Head of the Photography
Collection, Deutsches Historisches Museum) |
Fascinating (Neo-) Colonialism? Ambivalent Emotions
in the Production and Perception of Advertising
Images (German)

12:30 Lunch break

Symposium

Tenacious Tropes: Colonial Narratives in Visual Advertising
21.-22. Nov. 2025

Kulturforum | Vortragssaal
Johanna-und-Eduard-Arnhold-Platz / Matthaikirchplatz
10785 Berlin

The symposium is bilingual: presentations will be held
in German or English and simultaneously translated.
This is a face-to-face event.

Free entry after confirmed registration at
kolonialnarrative@smb.spk-berlin.de

www.smb.museum/colonial-narratives

During the event, audio and video recordings will be made for a
documentary art film and for advertising purposes. By participating in
the symposium, you consent to the publication of the images. If you
do not agree to this, please inform us when registering at Kulturforum.

14:00 Fabian Lehmann (Culture Scholar, Hochschule fir
Musik und Theater, Hamburg) | Generative, Creative,
Conservative: Artificial Intelligence as a Mirror of
Exoticizing Imagery (German | Digital)

14:20 Nuno Grancho (Urban Planner and Architectural
Historian, Universidade de Lisboa) | Appropriation and
Afterlives: Colonial Violence in the Advertising Image
of Goa (English)

14:50 Fernando Hage Soares (Art Scholar, Berlin/Fundacao
Armando Alvares Penteado, S40 Paulo) | Souvenirs from
Brazil: The Colonial Origins of a National Brand (English)

15:20 Coffee break

16:00 Minhee Seefried-Park (Art Historian, Freie Universitat
Berlin) | Purported Authenticity: Imperialist Images
of Korea within the Framework of Japanese Orientalism
(German)

16:30 Richard Tsogang Fossi (German Studies Scholar,
Université de Dschang/Technische Universitat Berlin) |
What colonial images conceal from us and yet reveal!
An outgrowth from the succulent house, Berlin 1914
(German)

17:00 Panel Discussion | Moderation: Ibou Coulibaly Diop

The symposium “Tenacious Tropes. Colonial Narratives in
Visual Advertising” is organized by the Kunstbibliothek,
Staatliche Museen zu Berlin, and the Stiftung Deutsches
Historisches Museum

Kunstbibliothek DEUTSCHES
Staatliche Museen zu Berlin ’ HISTORISCHES
MUSEUM

in cooperation with the Stiftung Stadtmuseum Berlin

STIFTUNG
STADTMUSEUM
BERLIN

KOLONIALISMUS
ERINNERN

marking the conclusion of the research project

“Colonial Contexts in Early Posters, 1854-1914", which was
realized by the Kunstbibliothek, Collection of Graphic Design.
Further information is available at:




